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Red Tourism Exposition and Development of Jiangxi Red Tourism
Huang Sansheng Lu Ligang Liu Hui
( School of Humanities and Social Sciences East China Jiaotong University Nanchang 330013 China)

Abstract: It is an important measure to hold red tourism exposition to realize the objective of well — developed
red tourism and tourist industry in Jiangxi province. The paper discusses red tourism exposition and development
of jiangxi red tourism which aims to hold red tourism exposition properly and promote the devlopment of Jiangxi
red tourism. By studying five expositions held since 2005 its common characteristics and its promotion of the de—
velopment of Jiangxi red tourism can be summed up. To improve red tourism expositions more active and effective
measures such as innovative holding forms creating tourist products improuing alldimensiondl conditions
strengthening the market docking should be taken.

Key words: red tourism; exposition; Jiangxi province



