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Literature Review on the Causes and Performance
of Industry Expertise in Accounting Firms

Wang Yun
( School of Economics and Management East China Jiaotong University Nanchang 330013 China)

Abstract: The issue of industry expertise in accounting firms is generally considered to be one of the five hot
spots in the world. Literature review indicates that developing industry expertise results from satisfying customers’
need and improving its competitiveness. Nevertheless the differences still exist in the current study whether in—
dustry expertise could bring about good performance. Based on reviewing the status quo at home and abroad com-
bining with Chinat reality several problems are proposed for the future research.
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