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Tab.1 Results of reliability and validity test
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1723 SERI3  0.712 10.507 || % CcoI3 0.798 13.922
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Tab.2 Test of the six-dimensional structure of university brand image
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W4 TEI3 0.645 0.770
(T 1) TEI4 0.518 0.706 ***
TEI5 0.612 0.747 **x

STI1 0.778 0.827

I STI2 0.687 0.708
Iz 3 STI3 0.706 0.889
(HT2) STI4 0.864 0.926 ***
SEIl 0.664 0.567 ***

R4 SEI2 0.773 0.669 ***
g SEI3 0.677 0.769 ***
(HF3) SEI4 0.812 0.793
SEI5 0.856 0.873

cunl 0.767 0.825

Ak CcuI2 0.778 0.886 ***
W4 CuI3 0.786 0.833
(4 7-4) CUI4 0.787 0.802
CUI5 0.694 0.794

FAIl 0.836 0.865 ***

it FAI2 0.836 0.929
2 S FAI3 0.796 0.937
(HF°5) FAI4 0.764 0.901 ***
corll 0.682 0.695 ***

4% Ccon 0.673 0.827 ***
23 COI3 0.810 0.801 *#*
(HF6) COl4 0.754 0.826 ***
COI5 0.794 0.880 ***

U p<0.001 .
3.3 SR M SEIZHRE
FERFEA RS F AMOST.0 3 XA G A RS EA TG 56 , 30 o S R ARSRAG T 33 Hh (AR X 0L 58 4
AR R Hod , RJ7 B R L (2/d) 2y 1,965, /N 3 (11l FHE; 3 RI3 7 AR 25 (RMSEA ) 247 0.053, /)
T0.08; WG FEE(CFD 7 0.941 AE IE RIS 520 (NNFD) 24 0.934 3 f 405 48 5 (IF1) 2 0.942, ¥
31T 0.90 (K-, LA PLBEFE 5L (GFI ) 2k 0.855 IE LA FEZU(NFI) 24 0.888 , t4230T 0.90 [ HUARARE ; 75
AN, S A EE ST (AGFT) 24 0.827, 35 3] 1 0.80 HY /KK 33 156 IR I (4004 e AE S AR |- 2] LA



100 LI S i/ iy N S 20124F

FesZ 0 o BEAR FR BN 5 1) R0 2 M PR DG F e 3 T AR o (BB S SR AN 3 Fzs , BR 280
T 52— it FRLE Y B8 A28 2R B8 BTt TE G — it LRI ) B A8 AR R ABHRTE G2 — Bl LB 1) B A RO 18 2
Ab, AR ZBAF S SIEANAT , HaBad T ¢ K3 ( > 1.96 ). PRI, B8 2 MBS 4 B S R 6 153 T 58
A SCHE MR 3 ARIAE 7 AR 8 A58 T4 SR
x3 RERWLER
Tab.3 Hypothesis test results
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Pricing Strategies of Remanufacturing Closed-loop Supply Chain
Based on WTP Differentiation

Guo Junhua

(School of Economics and Management, East China Jiaotong University ,Nanchang 330013, China)

Abstract: The pricing strategies and coordination mechanism of remanufacturing closed-loop supply chain are
studied based on the WTP differentiation. The results show that there is an efficiency loss in decentralized deci-
sion. Then, a benefit-sharing contract is designed to coordinate the remanufacturing closed-loop supply chain.
Moreover, the condition has been presented which may smoothly implement the contract.

Key words: WTP differentiation ; remanufacturing ; closed-loop supply chain;coordination
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Influencing Mechanism of University Brand Image on Brand
Satisfaction and Brand Loyalty

Shen Pengyi
(School of Economics and Management, East China Jiaotong University , Nanchang 330013, China)

Abstract: University brand image helps universities to improve competitive advantage and competitive ability
in the process of marketing and popularity of higher education, and promotes the sustainable development of
universities. Based on the review of brand image measurement at home and abroad and the connotation and
characteristics of university brand, this paper uses the interview method to develop the measurement dimensions
and system of university brand image. Meanwhile, this paper analyzes empirically the relationship between uni-
versity brand image, brand satisfaction and brand loyalty from the perspective of university customers’ percep-
tion. The results show that university brand image not only has direct positive impact on brand satisfaction and
brand loyalty, but also has indirect impact on brand loyalty through brand satisfaction.

Key words : university brand ; university brand image ; brand satisfaction ; brand loyalty



