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Research on Current Situation and Evolution Trend of Hybrid
Channels in Airlines

Jiang Chao',Hu Rong', Jin Xiangyu®,Zhan Xuren®

(1.College of Civil Aviation, Nanjing University of Aeronautics and Astronautics, Nanjing,211106, China;2.Xiamen
Airlines, Xiamen ,361006, China; 3.Jiao Zhou City Planning Bureau of Shandong Province , Jiaozhou, 266300, China)

Abstract:To exactly understand the current situation and development trend of hybrid channels in airlines, this
study analyzes the types, current situation and characteristics of airlines’ hybrid channels through qualitative
and quantitative methods. Then, it deduces the future’s evolution trend of airlines’ hybrid channels on the basis
of its current situation and key factors which have important impact on the evolution of airlines’ hybrid
channels, thus providing suggestions for channels’ owners such as airlines in making decision for hybrid
channels. The results show that distribution channels are mainly hybrid channels in airlines, but with oligopoly
competition; internet channels become the most important channels, leading to better purchase experience for
customers. The study suggests that products in hybrid channels aiming at customers and channels’ owners will
be more abundant, meanwhile evolving towards diversity and personalization, and the airlines will continue
strengthening direct selling implementation and airlines will strive for the enterprise customer resources.

Key words: air transportation ;evolution trend ;airlines ; hybrid channels
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