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A Social Semiotic Approach to the Multimodal Discourse of an
Advertisement of Perfume

HU Dan

(School of Foreign Languages: East China Jiaotong University » Nanchang 330013, China)

Abstract. Up to now, most research on English advertising has focused on the lexical - grammatical s rhetorical ; stylistic
characteristics and the like. Because multimodal discourse is a typical feature of English advertising it is urgent to try a
social semiotic approach to the multimodal discourse of advertisement- In view of some weaknesses in a study of a piece
of perfume advertisement in a textbook s the author makes a multimodal discourse analysis of the English advertisement by
the social semiotic approachin hope of helping readers understand how image as a social sign and language as a sign
work together in an advertisement to create meaning and achieve the best effects and gain most profits, and meanwhile
helping readers improve their multiliteracies- The research is constructive s positive and significant -

Key words .multimodal discourse ;social semiotic approach ; representation s interaction and composition



